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Opening Keynotes at International Conference and Forum

Biography

Philippe Starck
Chief Vision Officer, The Key

Philippe Starck, 55, is one of the world’s most celebrated and respected designers. His reputation for creativity and vision is well established as he has been a global trend setter for over 25 years. Not just a brilliant creative mind, Starck is also a down-to-earth businessman whose simple approach focused on bringing value to human lives has brought success to numerous companies. 

Starck provides more than just product design, instead endowing brands with a highly innovative global concept, which he personally helps promote around the world through a series of high profile launches. This commitment has translated into higher brand interest among international media, trade partners and consumers, and corresponding increases in sales and margins for the companies he works with.

Starck is the genius behind numerous products, many of which have become worldwide reference points in contemporary design. In some cases, he has revolutionized or reinvented entire product categories. His products have been, and continue to be, regularly exhibited throughout the world. As well as an architect and product designer, he is also behind some of the most famous and glamorous interior design in the world.

Starck has won many prestigious awards over his outstanding career and was made a knight in the French order of the “Legion d’Honneur” in 2000.  More than 10 books have been published about him.
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Award-winning Designs

Industrial Design

1. Bathroom suite, Rapsel (1984)
2. Alessi (1986)
3. Boats, Bénéteau (1987/1995)
4. Vases, Daum (1988)
5. Lighting, Flos (1988)
6. Toothbrush, Fluocaril (1989)
7. Bathroom suite, Duravit, Hansgrohe, Hoesch, Axor (1991)
8. Urban furniture, Jean-Claude Decaux (1989/1993)
9. Olympic Flame, Olympic Games Albertville (1992)
10. Spectacles, Mikli (1996)
11. Moto 6.5, Aprilia ( 1996)
12. Vêtement Starcknaked, Wolford (1998)
13. Catalogue Good Goods with La Redoute (1998/1999)
14. Eau Saint Georges, Mineral water bottle (1998)
15. Seven Eleven, Stationery products in Japan (1998) 
16. OAO bio products (1998)
17. Ultime Franc (2001)
18. Wrist watch, Fossil (2001)
19. Target products, United States (2002)
Interior Architecture
1. Club La Main Bleue, Paris, France (1976)
2. Club Les Bains Douches, Paris, France (1978)
3. Private appartments for the Elysée Palace, Paris, France (1983)
4. CaféCostes, Paris, France (1984)
5. Theatron Restaurant, Mexico City, Mexico (1985)
6. Manin Restaurant, Tokyo, Japan (1987)
7. Café Mystique, Tokyo, Japan (1988)
8. Concert Hall La Cigale, Paris, France (1988)
9. Royalton Hotel, NewYork, United States (1988)
10. Paramount Hotel, New York, United States (1990)
11. Teatriz Restaurant, Madrid, Spain (1990)
12. Groningen Museum, Holland (1993)
13. The Peninsula Restaurant, Hong Kong, China (1994)
14. Delano Hotel, Miami, United States (1995) 
15. Mondrian Hotel, Los Angeles, United States (1997)
16. Asia de Cuba Restaurant, New York, United States (1997)
17. Saint Martins Lane Hotel, London, Great Britain (1999)
18. Mikli Boutique, Paris, France (1999)
19. Bon Restaurant, Paris 16ème , France (2000)
20. Sanderson Hotel, London, Great Britain (2000)
21. Hudson Hotel, New York, United States (2000)
22. Clift Hotel, San Francisco, United States (2001)
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